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Election Defense Alliance

http://electiondefensealliance.org/
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Flip Out for Election Integrity
Action of the Day 9.19.09

Flip Out for Election Integrity
Turn 100 Lincolns into 10 Flip Ultra Videocams
to Help EDA Defend the Vote

Start Date: September 15
End Date:  October 3

Here's a fun way to triple the reach of your Defend the Vote
donation,
by leveraging the Flip Video Spotlight offer.

Facebook Cause: http:/ /kScyz.tk
Tweeters go here: http://twitter.com/Dan_EDA

For every $50 donated to this Defend-the-Vote
fundraising drive, EDA will be able to deploy a discrete,
high-quality handheld videocam to volunteer election
monitors in the field, building on the "Video the Vote"
movement that has proved so effective in awakening
Americans to the crisis in our electoral system.

How this works:
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Contributions are Tax-Deductible

Subscribe to EDA
Newslist

* View Our Archived
News & Alerts
Introducing the EDA News
Widget
Share EDA articles on your site

or social network. Click Options:
Copy, paste, and serve!

Click "Members" to visit Change .
As a participating partner in the Flip Video Spotlight program, EDA has
the privilege of purchasing Flip Video Ultra 4GB 120-minute camcorders at a price of $50 - a $100 savings over retail. -

. Homepage has a lot of text competing for my attention — lots of blue, and lots of
different sizes. What are you most trying to get me to do? Make it obvious.

. Consider switching homepage Drupal view to “teaser” rather than “full node” so more
than one post would show above the fold.

. Prioritize what you have in the sidebars, and reduce it. For example:

—  “Share” toolbar is at bottom of each page, so it doesn’t need to also be in the
sidebar.

—  Social networking icons and links could be moved up into the header near
search box, and reduced in size. If change.org network is only 22 people,
probably best not to advertise the number of participants.

— Do you need the login box to be so prominent? Alternatively have a “login” link
in the header that goes to the login page. If relatively few people (staff/board
only) have user accounts, put this link in the footer.

. Prioritize menus so there are fewer items on the top level. Take advantage of Drupal’s
easy-to-manage menus.

. Actions not very prominent.
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On Our Own of Maryland

http://www.onourownmd.org/

Bl 2
LS Welcome To On Our Own of Maryland!

On Qur Own of Maryland, Inc., is a statewide mental health consumer education

of MARYLAND and advocacy group that promotes equality in all aspects of society for people
who receive mental health services and develops alternative, recovery-based
mental health initiatives.

© Read More

How Can You Help!
 Board & Staff

1 Affiliates

C Anti-Stigma Project | ; ]ust POStEd!

G Recovery Project

 Main Street Housing Our Programs Save These Dates!

Monday, September 21, 2009 &

& Olmstead Project Tuesday, September 22, 2009
The Anti-Stigma Project
C WRAP Project

The Anti-Stigma Project is a collaboration of On Our Own of Maryland and Trauma Training - Part 2
~ the Maryland Mental Hygiene Administration that fights stigma by raising .
G Calendar consciousness, facilitation on-going dialogues, searching for creative oy for
: g s o On Our Own of Maryland's Consumer
~ solutions, and educating all participants within or connected to the mental Netwark Programs
C Announcements community, including consumers, family members, providers, educators,
and administrators.
C Recent Events
C Resources © Read More © Read More
C Contact Us . . Save This Date!
The Recovery Training Project Wednesday, Oct. 21, 2009 &
The Recovery Training Project is a multi-faceted initiative designed to
nromote emuowerment. knowledge, and self-determination for mental On Our Own of Maryland's

. At a glance, | should be able to tell what you do.

— Add tagline or catchy phrase like "mental health is important!" or "it's okay to
take care of yourself!" in large text

—  Cut the “welcome” paragraph in half (or less!) to make it more succinct, and use
larger text

—  More photos of happy people would be great
. Improve page titles and include site name (helps with search engine optimization).

. Right column, remove “Just Posted” and feature the event titles more prominently. If
you need a title there, make it more clearly descriptive like “Upcoming Events”.

. 2 menus (top and left) are likely to confuse, especially since they are similar but not
identical. Streamline / prioritize / reduce, perhaps introduce hierarchy.

. Left pushes the "donate" button below the fold. If it were at the top of the column
instead, it could be in the same place on each page throughout the site (which has
been shown to increase its effectiveness).

. Consider laying out the “our programs” info with blocks of color behind, to draw more
focus. If “Donate Now” is moved to top of left column, it can be taken out of center
column on homepage, to make more space above the fold.
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GESU School

http://www.gesuschool.org/

News Releases & Upcoming Events 8 GE
Publications & Newsletters

around the
whole place.’

¢¢you can tell that they |

love learning.

But more than that..they respect the teacher and
each other. This alone iz a remarkable accomplishment.
But I found that there's so much more to the Gesu story.”
—Reflections of a first-time visitor to Gesu School

. Fantastic photographs! Very visually appealing.

. What action do you want me to take? Lots of positive words pop out at me, but none
of them tell me what | should do.

. “Donate Now” button on all pages, in the same place.

. Relies very heavily on graphics (even the navigation and content), which are
cumbersome to update.

. Add external blog or calendar with feed widget. | know WordPress has a plugin that
will make a widget you can put on your website; I'm sure there are others too. This
would allow you to create new content frequently, and display it on the website
without having to update the graphics.

. Add “alt” tags for every graphic, which helps search engine optimization as well as
accessibility compliance. Currently, none of the pretty text is machine readable.

. Add meta keywords and descriptions to help with search engine optimization.

. Mid-range improvement would be to take all of the photo/text graphics and combine
them into a JavaScript carousel, so the content text could be pulled up higher.

"Digital Facelift..." 9/29/2009 | Network for Good | Margaux O'Malley, www.grandjunctiondesign.com



