
The State of Nonprofit 
Transparency, 2008 

Voluntary Disclosure Practices



Dan Moore

Vice President, 

Nonprofit Programs

I want to thank our community of 
nonprofit leaders who are advising 
GuideStar through our online 
forum.  And to invite you to join our 
growing number of nonprofit 
advisors who help shape the future 
of GuideStar’s work by e-mailing 
advice@guidestar.org your request 
to join us.  



GuideStarGuideStar’’s Missions Mission
To revolutionize 
philanthropy and 
nonprofit practice by 
providing information …

…that advances 
transparency, enables 
users to make better 
decisions, and 
encourages charitable 
giving.





Harris Interactive Poll (2006)

• Only 1 in 10 Americans strongly believes 
charities are "honest and ethical" in their 
use of donated funds. 

• Nearly 1 in 3 believes nonprofits have 
"pretty seriously gotten off in the wrong 
direction." 





“In my humble opinion if your 
organization is not already transparent 
you’re behind the eight ball. In this day 
and age donors want to be able to find 
your financial information on your web site 
within seconds. ALL of it.”

Steve Newton  
Silver Star Families of America  

October 10, 2008



“Transparency should be an integral 
part of non-profit business, 
regardless of economic circumstances.”

Sarah Vito 
Greenpeace

October 24, 2008



“Our agency is small, and local, but we have 
always been transparent - we can't afford not 
to be… we have found that making our 
financials available to those who may be 
interested, has enhanced our image. We are 
willing to be vulnerable, because even though 
we have served children in our community since 
1872, there are always good thoughts and ideas 
about how to be better.”

Gloria Miller
Children’s Home Chambliss Shelter

November 17, 2008



“A [second] criteria for NPO survival in 
uncertain financial times is transparency 
- be up front about where your money 
comes from, and where it goes. 
Demonstrate good business practices 
and include third-party review of financial 
records as part of your business plan.”

Miriam Robeson
Book Readers & Horn Blowers

October 13, 2008



“As a funder, …our discussions are focused on two 
'investment' issues during this economic downturn: 1) 
helping effective organizations weather the storm and 2) 
going forward ensure we are investing (granting) for 
results.

Nonprofits that can demonstrate their participants' 
human gain (improving their lives) should be able to 
survive the economic downturn. Funders (and donors 
in general) are looking for proven impact. The nonprofit 
that can articulate results will most likely be able to 
successfully fund raise even in these troubled times.”

Dee Slater
Dekko Foundation

November 13, 2008



Transparency: the release of information 
that is relevant to evaluating those 
institutions.

Ann Florini
Brookings Institution



Being transparent with relevant information is how 
nonprofits demonstrate their accountability.

Posting information on the Internet is the 
necessary step for making that information public.

GuideStar



The report is available for 
download at 
http://publications.guidestar.org



American Humanics Interns

Reunion at American Humanics 
Management Institute

Training with Pat Read from 
Independent Sector



Quiz

• Does your organization disclose 
information about your mission, programs 
and accomplishments on your Web site?

• Yes
• No



Transparency Report Conclusions
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Quiz

Does your organization produce an annual report and, if 
so, is it posted on your website?

• Yes, we have an annual report and it is on our website
• Yes, we have an annual report, but it is not on our 

website
• No, we do not produce an annual report



Annual Reports

Transparency Report Conclusions



Quiz

Does your organization have an audit or financial review 
and, if so, is it posted on your website?

• Yes, we have an audit or financial review and it is on our 
website

• Yes, we have an audit or financial review , but it is not on 
our website

• No, we do not produce an audit or financial review 



Financial Statements

Transparency Report Conclusions



Quiz

Does your organization have an IRS Letter of 
Determination and, if so, is it posted on your website?

• Yes, we have an IRS Letter of Determination and it is on 
our website

• Yes, we have an IRS Letter of Determination, but it is not 
on our website

• No, we do not have an IRS Letter of Determination 



IRS Letters of Determination

Transparency Report Conclusions



1. Nonprofits should regularly update their Web sites 
with current, detailed program and evaluation 
information

GuideStar’s Recommendations



Key Elements 
from GuideStar 
Exchange

• Description

• Budget



Key Elements 
from GuideStar 
Exchange

• Target 
population 
served

• Long Term 
Success 
Indicators



Key Elements from 
GuideStar 
Exchange

• Short Term 
Success Indicators

• Program Success 
Monitors

• Examples of 
Program Success



2. In addition to posting board members’ and key 
staff’s names and titles, nonprofits should post 
brief biographic information for these important 
leaders.

GuideStar’s Recommendations



3. Every nonprofit that produces an annual report 
should post the report on its Web site.

GuideStar’s Recommendations



4. Every nonprofit that has an audited financial 
statement should post it on its Web site.

GuideStar’s Recommendations



5. Every nonprofit that has an IRS letter of 
determination should post it on its Web site.

GuideStar’s Recommendations



Advancing transparency and 
accountability through a voluntary 
program of information sharing 
including…

• IRS Letters of Determination
• Annual Reports
• Audited Financial Statements
• Detailed Program Data
• Current Board and Staff names
• Board and Staff Demographic 

information
• Board Governance and 

Management Practices

GuideStar Exchange



GuideStar Exchange









Thank you!

Dan Moore
Vice President, 

Nonprofit Programs
GuideStar USA, Inc.

dmoore@guidestar.org


