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An Overview of EmailNow’s New Look

All of the changes you see in EmailNow from the old look to the new were completed
in order to make EmailNow faster to use and quicker to learn.

Consistency within EmailNOW.............oi i 2
By placing the same kinds of functions in the same place on the screen
(whether you’re viewing the Audience, Campaigns or Response section),
we’re making EmailNow faster to learn and simpler to use.

LY BT TS = Y £ 4
We’re aiming to help EmailNow subscribers do your email marketing more
easily—small changes that make a big difference in your experience!

ViSUAlS GalOre. ... ... e 6
By providing you with an at-a-glance view of your account information, we
can make the EmailNow experience more visually engaging and—dare we
say—fun.

By Popular Demand: A Brand New Campaign Editor.................. 9
The editor has been rebuilt from the ground up, with more consistent
behavior for line spacing and text formatting (and the ability to paste from
Microsoft Word).

At a Glance: Stuff That's Moved Around...............c.cceeiiiiiinns 11
Here’s a quick list of features we've relocated!
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CONSISTENCY IS KING!

Big idea: By placing the same kinds of functions in the same place on the screen
(whether you’re viewing the Audience, Campaigns or Response section), we’re
making EmailNow faster to learn and simpler to use.

e Buttons that let you do something new are all at the top of each
screen. Whether you're managing member fields, adding or importing
contact lists, creating new mailings and surveys or comparing your response
result.

How it looks:
Audience: _

Network*,for GOOd" LOGICHCE Campaigns Response = T

EmailNow powered by EMMA

Manage Your People ]:__'lFieldSJ ) add | | € Import ]

_~

Campaigns:

Network*,for GOOd" Audience Campaigns Response

Resources Training

EmailNow powered by EMMA

Manage Your Campaigns [D Stationery J [.i _ImagesJ [B DocumentsJ

Response:

Network*,for GOOd" Audience Campaigns "

EmailNow powered by EMMA

Response Resources  Training

[,_.l!; Compare M_alllngsJ

Manage Your Response
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Lists of information are all designed the same way. Sign-ups forms,
campaigns, responses, groups, searches, etc. all have an options button

(l_:J) to the right to let you choose from a list of things to do with that item.

How it looks:
Audience:

Qpen this group |
¥
Rename this group il

Delete this group ¢

Campaigns:

Preview this mailing |
Edit this mailing ’-*
Copy this mailing ’-l
Delete this mailing

v

Response:
Oct 2. 2002 2:00 om '--g
Wiew this mailing's response |
]

Delete this mailing's response ¥

Lists are easier to manage. As part of the new look, you can select multiple
items and then delete or otherwise manage those items at one time. (This
one’s pretty self-explanatory: If you want to delete multiple items, click the

checkboxes to the left of their names and then click this icon: |-EJ.)

How it looks:

Delete selected
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WE HEART TIMESAVERS
Big idea: We're aiming to help EmailNow subscribers do your email marketing more

easily—small changes that make a big difference in your experience!

e Member fields can be reordered quickly with sleek drag and drop

action:

The icon on the right allows you to drag and drop fields into a preferred
order.

Click the and the field will be removed from the member record, but not

entirely lost. You can always add it again from the drop down menu.

Click the icon in order to edit the display name, shortcut name, add
options and change existing options. After editing, select Preview. If you're
pleased with the changes, select Save, or select Edit to continue making
changes. Finally, select Save & Exit.

¢ Individual lists collapse and expand with a quick click, so it's easy to
focus on a particular section:

Group Mame & Active Members =

011: 9/29 371
Advisory Board 95
&ll Salesforce Leads & Contacts 47309

Customers - 09.23.09 4011

O 0O0go0oood

Direct Sign-up Test 49

Previous | 1 | 2 3 4 Mext Displaying: 5

e More lists are “sortable” now. You can sort items like audience groups,
searches, signup screens, campaigns, and response results by clicking on the
column headers. For example, in the screenshot above, you can click on
“Group Name” to sort alphabetically by groups name or on “Active Members”
to sort by how many members you have.

e Proof runs immediately when you click the proof tab. So long, “Proof
your campaign now” button!
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e You can click straight through to the response section from an
individual's mailing history.

How it looks:

Member History

Mailings
Mailings sent to this member, and how they responded.

[

Mailing = Date = Received - Bounced Opened © Clic
Mew UL Emma Only Customers Qct 1, 2009 ﬁ q
(Emma RSWP) D6:57 PM ¥

Wiew this mailing
Sep 9, 2009

The Source September 2009 04:51 PM View this mailing's response f]
s Aug 25, 2009 =
R
Pitching Your Cause 1157 M
Training alert: Capital One summer Jul 15, 2009 @ @
wehinars 04:04 PM
5 : Jul 13, 2009 =
The Influential Fundraiser 04:11 PM v
s Jul 1, 2009
July Training alert-B 11:50 AM ﬁ @
- . . Jun 18, 2009 =
R
Kivi 911 Email Campaign 11:33 AM .
g . . Jun 10, 2009 =
- I
Email E-book House List Distro G475, B v
May 28, —

e 0Old school pop-up windows are long gone. Have a nice life, pop-ups.
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VISUALS GALORE
Big idea: Provide you with an at-a-glance view of your account information, and
make the EmailNow experience more visually engaging and—dare we say—fun.

o Thumbnail previews appear next to stationery, layouts, mailings,
surveys and response results. While we have no doubt your powers of
memory and recall may be stellar, we also think thumbnails can be pretty
handy.

How it looks:

Your Stationery Gallery

Choose a template to frame your campaign's content.

Blank NFG - with padding  Blank NFG - with padding ; : Blank Template - no fwd
& ruler

Need another brand template?
We can help you create different looks for different programs, brands or companies.

Just let us know,

Tips 10.02.09 [ 1l Cormnpare Mailings J [%Export Responses ]

=]
Date Sent Friday, Oct 2, 2009 2:00 pm

Sent From MNetwork for Good (fundraisingl23@networkforgood.org)

Subject Line [Tips Weekly] Causes on Facebook Training: Last Chance to Register!
Dnline Wersion http:/fbeta.e2ma.net/campaign/23141 . 44f7e2c82cecsSf4ed30fa7 3347 ach34f

Sent To Tips for 9/29 Subs

Response as of Oct 5, 2009 2:04 pm
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Stationery and layout options are organized as thumbnails in a handy
carousel. This style of menu makes it easier to see and select your choice
while creating a campaign. Just click on the arrows [A] to the left and right of
the choices you see to view additional options. The number of spots [B] at the
top corresponds to the number of screens of possible choices:

How it looks:

Your Stationery Gallery

Choose a template to frame your campaign's content.

Blank Termplate Blank Template - no fwd

Blank NFG - with padding Blank MFG - with padding
& ruler

Need another brand template?
We can help you create different looks for different programs, brands or companies.

Just let us know.

Your Layouts

To select a content layout, click on the corresponding icon.

| simple I

——— W=

Simple 1 Zimple 2 Simple 3 Zimple 4

Need a layout you don't see here?
Request a custom layout today,
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Graphs show off campaign results in a new way that's easier to
understand at a glance. Mmm... graphy.

How it looks:

I

verum Qoo ) [Clbks(50) | Forvards (@) NewSmnds@). [opeous®) %

The Send Off The Clicks
This information is tracked at the server level & link-by-link breakdown of who clicked what

i 315 ﬂ
Emails Sent Tatal Clicks

The total number sent

All trackable clicks

| |_ 0%

Emails Received ;

———— EmailNow powered by Emma it

O |
Bounces ll 1% 19,
T Bookmark and Share L " C“cks]

[ o

Webinars b i ‘
The Response 3 dlicks
This information is tracked at the recipient level 25 Steps to Fall & Holiday e 1
q Fundraising Success: h 2
Peaple who opened the " . 53% | e 7 clicks

email 164 apens

S1% |
z 911: 941 _—
Peaople wha clicked through _—32%| 27 clicks

53 unique clicks

MNetwaork for Good: Tips
Wweekly

People who used the 0 3% }

send-to-a-friend feature 0% of emails openad

2 dicks

0 Download this week's
0% of emails opened ane-haour

11% |

MNew people who signed up —
& clicks

L
]
People who opted out of 0 _ 19%

yaur list 0% of emails openad Register Mow!

14 clicks

New icons in the document library show file types more clearly.

Howv it looks:

Your Document Library

Store PDFs, Word docurments and other files for easy linking from your campaigns.

Add a file: |[ Browse.. ] Currently using 0.56 of 1.00MB (56%:)

A009_haolidayplan.,.doc

donatenow_upgrad,..pdf

ermailnow_getting...pdf

save_the date sm...pdf
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BY POPULAR DEMAND: A BRAND NEW CAMPAIGN EDITOR

Big idea: Improve the editor's basic functions and add some fun extras. The editor
has been rebuilt from the ground up, with more consistent behavior for line spacing
and text formatting.

e Content can be pasted in from Word, with a special feature that
removes troublesome formatting automatically. No more copying into
Notepad or Wordpad prior to pasting into EmailNow!

How it looks:

Font size -

B 7 U

Personalize

Q=

i |

&2 | HrmL

¢ Name links for handy reference right when you create them. (This
feature used to be tucked away at the bottom of the Edit tab.) Naming links is
an easy way to understand your response results quickly and easily, instead
of seeing a host of links all calls “Click here for more details.”

How it looks:

Inser’edit link Ernail Addresses Bookriarks Docurnents Surveys .
Link URL |http:,-",-"www.'FundraiﬂnglES.nrg ||E|
Target name |Open in new window Vl
Title |Learning Center |

[F123 link in text | !

| Insert Cancel |

o e 1 P 1 P ) (S pu R el
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e There's a whole host of options for creating and customizing tables.
How it looks:

i | ¥ -

Arial -
Font: size: -
B 7 U
-

s

&3 |[g5 |,

i

Personalize  ~

¢ Edit the plaintext version alongside your HTML—as opposed to finding it
in the “Save & Preview” section.

How it looks:

o ooyt St

I

A reference so you can find this mailing

Mailing Mame MNaonprofit 311: Follow-up 09.29.09 )

again later,
Subject Line [9/29 Training] Transcripts Available for "Digital Facelift” This 12 what people will ses firstin their
Use Stationery Blank NFG - with padding Chooze the look of your mailing.

Use Layout Simple 8 Choose how many colurnns, images, ete,

Now previewingNng plain text.

Made changes to your HTML content? | Refresh Plain Text

"Digital Facelift: o]}
Tips for Taking Your YWebsite from

Blah 'Before’ to Amazing 'After™

Training Materials Now Available

Tell us if this scenario sounds familiar: Your organization has outgrown your old static/brochure
website, (Actually, you hated it from the beginning but at least it existed!) The site is not doing its
job to share your excellent and successful work in your community or around the world,

10
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Here’s a quick list of features we've relocated:

At a Glance: Stuff That's Moved Around \

“Manage fields” is at the top of Audience, not within the add section.

Sign-up forms are in a list right below audience groups, not a separate
section.

Member history is a tab on a member profile, not a separate button.

Change stationery and layout options are at the top of the mailing, not hidden
within it.

Naming links happens contextually in the editor, not in a list below the
campaign.

The send tab has three simple screens now, not two crowded ones.

The thanks page for surveys is edited in its own tab, not below the survey

itself.
Plaintext editing happens in edit mode, not in the preview tab. /
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