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Audio TranscriptAudio Transcript

• To download the audio transcript, please 
visit: www.fundraising123.org



Special Offer for Conference Call RegistrantsSpecial Offer for Conference Call Registrants

• Start your free 60-day trial of Network 
for Good’s Custom DonateNow or 
EmailNow today. 

• Use discount code TRIAL60 in your 
online application. 

• Visit www.networkforgood.org/apply



Your Website Stinks

Usability for 
Fundraisers 101



Why Worry?



65% of donors who use the Internet 
visit the web site of a potential 

recipient organization every time they 
give.

Kintera/Luth, 2005



www.seachangestrategies.comresearch and strategy for remarkable causes

Most non-profit websites are really 
confusing…
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Smaller non-profits are at an 
advantage

� Takes money to realy screw up

� Fewer folks at negotiating table



www.seachangestrategies.comresearch and strategy for remarkable causes

FOUR GUIDING PRINCIPLES

� CLARITY AND SIMPLICITY

� AUTHENTICITY
� PASSION

� EXPERIMENTATION
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The Bible: Don’t Make Me Think
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Two user paths of special concern…

DONATE NOWRESEARCH A GIFT
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Came to Give – “over the transom”

� Decided offline – direct mail?
� Impatient, online power users

� Mostly baby boomers

� Probably -- source of most new gifts
� Goal: maximize completion rate, 

MAKE IT EASY

� Action step: review and test giving 
process.

� Advice: 1-click to the form.
� Advice: printable form!
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This giving form closes the deal…
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Forms Tips

� Only ask for what you need

� Privacy and email use policy
� Mailing address and phone
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Researching a Potential Gift –
Looky-loos

� May or may not complete gift 
online

� May be older…
� Probably 10-20 for every online 

giver
� Critically important and hard to 

track
� Goal: MAKE YOUR CASE
� Action step: review web site 

case for giving
� Advice: button on home page
� Advice: badges of honor on 

home page
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Your Case For Giving

� Vision
� Financials
� How is my money being 

spent?
� How WELL is my money 

being spent?
� Stewardship badges of 

honor
� Recent accomplishments
� Third-party endorsements
� NO PDF!!!!!!!!!
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Use Testimonials 

"Heifer is unique in its 
program to directly aid 
people around the 
world," says Walter 
Cronkite. "You get a 
much greater sense of 
a person-to-person 
relationship, which is 
very important."



Your Home Page

Your Home Page is 
Your Brand.
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Good Branding Starts Online
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Webpagesthatsuck

� 2. A man from Mars can’t figure out what 
your web site is about in less than four 
seconds.

� You should be able to look at the home page 
of any site and figure out what the site is 
about within four seconds. If you can’t, the 
site is a failure. 
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Home Pages bear a Special Burden

� Clearly establish your identity

� Motivate action
� Search

� Every entry page is a “home page”
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Mark’s “must haves”

� Postal address
� Email sign-up
� Guessable url
� Keyword density
� BUTTONS THAT SAY “GIVE” OR 

“DONATE”
� PATHWAY FOR FUNDRAISING 

RESEARCH



Usability Fundamentals
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Don’t annoy people…do you clean 
your office before having a major 
donor visit?

TWELVE MOST ANNOYING WEBSITE HABITS
Pop-up ads

Requiring the installation of extra software to view the site
Dead links

Requirement to register and log-on before viewing the website
Slow-loading pages

Content that is out of date
Confusing navigation - hard-to-find pages, too many clicks

Ineffective site search tool
No contact information available (web form only)

Inability to use the browser's back button
Overdone sites - unnecessary splash/flash screens or animation

Text that moves
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Words Kill – Web as Digital Billboard
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Follow established conventions

� global navigation
� Who you are (site id) – at the top
� There’s no place like HOME
� What you got for me?  (Major sections)
� Search
� Utilities – profile, donate, contact
� P.S. make it clear what’s clickable!
� P.P.S. Make images clickable



fast and useful usability testing
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Steve Krug’s Trunk Test
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Steve Krug’s trunk test

– What site is this?
– What page am I on?
– What are the site’s major sections?
– What are my local navigation options?
– Where am I within the site?
– How can I search?
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Usability Testing Basics

� Early is better than accurate

� 3 to 4 participants – don’t get hung up on 
who

� At least two waves
� “get it” testing
� “task” testing
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“Get It” Testing – the four questions

� Why is this organization different than other 
organizations?

� What can I do here?

� What do they have here
� What’s in it for me?
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Task Testing – make it personal

� Is this an organization you would want to 
support?

� Find an activity that interests you


