oclal Networking

Katya Andresen, Network for Good
www.networkforgood.org | www.fundraisingl123.org

NetworkﬂvforGood..


http://www.networkforgood.org/
http://www.fundraising123.org/

What | Want to Share with You

* What is Web 2.0/social media anyway?
* Absolutely essential guiding principles

o Stories: Kevin Bacon, Ali Edwards and
Robin Maxwell Taught Us

* How to get started

Network’/A for Good.
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http://www.care.org/index.asp?s_src=170960100000&s_subsrc=
http://www.reuters.com/home
http://www.american.edu/
http://www.fundraisingsuccessmag.com/

About Network for Good

* Network for Good is a 501(c)3 nonprofit,
founded in 2001 by AOL, Yahoo! & Cisco

« Our mission is to make it easier for nonprofits to
raise money online, and for people to give online

« Network for Good has processed over $240
million in donations for over 45,000 nonprofits.

* We manage all of the online fundraising on
Facebook and MySpace

Network’/A for Good.
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How Can We Help You Become a Fundraising Superhero?

Browse the Learming Center..
£ Bapama a fundrasing superhera
o Dive wiko ool netwarking
€ Make your websita a hit
i Ealve your emesl chalenges
& [0 danor mansgament nght
About Network for Good i it A

Wekrnrk for Good provides

easy and affcrdable coding Mast Recent Articles
fundraising services. Uist Building Trust and Transparendy
DUF walets bo ST More. ey entered a Catch-22 of soets
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Most Popular Articles
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Sacial Camamsanl &
Bookmarks Reputation

Crowdapurced

Blog Platforma
LiveCasting - e

Video and Audio T i, 3

Wiki 3 Bl , : BlogsiConversalions
. i 2

Music Biog Communities
Micromedia
Events
Lifrsiraams
Dieumenls Bpeeiic b Twitier
Vides Aggregalion

Lacatian Niche Networics

Brian Solis of PR 2.0
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Our Definition of Web 2.0

It's about people wanting to be
seen and heard.

And to connect with others.

Network’/A for Good.



The Official Definition (thanks, Wikipedia)

“Web 2.0 is a living term describing
changing trends... It does not refer to an
update to any technical specifications,
but to changes in the ways (people)
use the Web.”

Network’/A for Good.



A New Model

* Not about them coming to us
* A new way to listen

* A new way to engage: It's about user-driven
content and an evolving conversation

b

Network/A for Good.




5 Human Needs at Work Here

To be HEARD
To be CONNECTED

To be part of SOMETHING GREATER THAN
THEMSELVES

The security of TRUST
5. To feel HAPPY ©

Network’/A for Good.



A question
for you

 When was the last
time you saw,
heard or read
something from a
good cause
(not your own!)
that prompted you
to donate or act?




Being Heard

Web 1.0:
Launch and
walk away

g

Web 2.0:
Engagement!

Network/A for Good.



SHE HAS THE POWER
TO CHANGE HER WORLD

YOU HAVE THE POWER
TO HELP HER DO IT.

donate now
about care

eS0T

care’s work Find out how CARE is working

hnabl it with women to fight poverty, \

getinvelved and what you can do to help.
Carears

partnerships ’
vreb features More ways you can get involved »
contack us

care wear

[EN-A-Eriemd

Tl jouir iersds svouk CARE 2 P
T Al PoweREuL ey

Existing Menmber?
Largir Mot

[ 9] Latest News | [3]Campaigns
CARE Calls on International Community Pakistan/India Quake
to Act Now in Haiti CAPE 15 hard at work helping the people of

Pakistan and India recover from October's
earthquake, Leam more about CARE's
FESPGHSE.

Flooding Washes Out Bolivian
Communities

Ak Fastm=m v Coel e ie



The CARE Power Circle

You have the power to help poor women |
throughout the world buiid & better
future. It starts with a simple show of
support: By adding your name and
message to CARE's Power Circle; yvou'll
be joiming & global movement dedicated
to ending poverty,

Add your name to the
Power Circle.

Add your name now

s Umtech%tes | @Ru::hﬂ'

[replay intro] | i Szt Atlanta GA



Being Seen and Connected

Share your photos.™
Watch the world.

lﬂ"'iﬂ‘? EREENE 3 simple ways to upload your
i'] U8 T 7 g photos to Flickr
MEAFEEE
i M e F
Share & stay in touch Upload & organize i
5
g L E:
i ﬂ|:+1 . i 5 %
=y ] .r £
%ﬁ; E i y flichkr
"y l ""'t.
Make stuffi Explore...

Network

for Good.



13._. The Nature Cnnservancy

¢ '[:#'ﬂll'.l Pool Dizcuasion iE Mem Map rvite Friens

» Add photos or video

i From

ChrEoyTneT
v From

oyl

Fm

L
o From ! FH:H'I'I
Chng oyt

Photo subjects ranged from general nature and wildlife shots to

Conservancy preserves, international parks and even backyards



Flickr users discussed photos, shared tips and created links to
nature.org and other sites... all due to strong community

= e

v | ﬂ. |

= | i— a =|:_-.
ERTIT =&

Thiz phoio alio balongs o

Ullury (Ayer's Pockd 13 a sandatone fammation fosmed approslmately S50 milien years ago
infhe "Red Cente” of Austradia Hs cdroumferencoe is 3.4 k(S8 mi) and i is 348 m (1,142
M Alght Whi Unescg. arn/endd swilE '

ISn L worthavie 10 0ok aftar our eanh?
Comments

Garry' o says:
beaudy

b AP narmaid i = Ao =l - | 1 (T
hemilema von faizeberq go says:

INan«s GEary

ot 10 | pErmEirs Ll TETEW

Mathalis Jouat 10 caye: i tral tiral (ol

Verynlee colourg , and the sky i gorgeous oo | % el Bt
1= ot 10| pormalice

hemictta won 1atzebeq pro says:

Trark vou Matalie, | love the outback 3nd was verv lucky to capture the
FAanb 0w



. ¥ The miission of The Matuee Conssmvancy is 10 |:Ir|_"-'+-.':“-'1.‘
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LDI'}.SE‘]"‘.'E.HC}’. ’ the diversity of life on Earth by peorecring i

Protecting nalure. Preserving (e lamnds anad wanees they need o survis

Homa | HowWeWerk | Whore Wo Workk | News Roeom Abgut U Ny Nature Fage

Twibie g thiz eval

(I‘h‘\\]ﬂt ure @ W %5

AONSErvanoys

PHIBCTIAR ELuTe, PrESERE e

Dear Loval Conservancy Supporter,

Your favorite nature photes could win and mspire others! Enter
The Nature Conservancy's goo7 Digital Photg

Tuet lize thamors than 12,000 anirieswareosi vad in 38t yaars
inaugural competition, wers looking for beaubbul nature
pholoeraphy repressaticg the divers:ty of lifson Barth.

Yertr o orginsl degival images of our lands, watars, planis,
animals and people m paturs are all aligibla for the competithon
View last year's finalists here.

At least sovphotos vall ba selected oz nnalei, a ranimm of 25 ior

axch categary. Each categery will have ana grand prize winnas:

# The Best Photo from o Plaoce We Protect categary
winner's mags will be pacted mthe socq Nature
Consarvanay calandar rezshing nearly o million

houeehalds,

® Ths Best Naiure Photo satagery vanner's imags will befeatared a0 The Hatuze Copservancys

webalte, natisreaorg, whick = vaited by mors than 3 million pecple annuslly.

[0 eNTer CIE OF g : 2 e Conzareancw's fres FHakr = pharmahasine oponp and fageach

An e-mail cultivation of our e-members both announced the

contest and attracted supporters to view and share photos



The Nature Conwv@ncy

nun Fool Chigcus {-J B 545 Membar -‘-jl nvite Friends
e r-._--""

y From Teme
SOUL S0,

wtwr From Time

=g, ks ol

i From
Chnsooager

v From

focusiote 7

wew From > swewi From
focusfioltis Frizhoytaer

b More

TheMatin e Conservancy (a g oup adimin) says:
Dont forget to entar the 2008 Digital Pholo Coingatition! Tag each submission with PhotoComest-TNCO8 by October 15,
2008 for vour chance (o be fealured in The Nature Conservancy’s 2010 calendar

Metric showing strong engagement: on average,

every one group member shared nearly 11 photos




Facebook Update

Feceback is annaunicing & new spproach bhat sliows users bo have 4 role in determining the
sika, For more infiormation and brks bo the groups containing our new draft policies, check ot the Facebook Blog,

Katya Is writing her AFF wirkshop, o momen ag0 - dawr
Whist are you doing nght now?

News Feed  Status Updetes Pholos  Links  Live Feed

1 Katya Andrasan is weiting her 8RR workshop, - seconds sge - Comment .« Liks
L vereen Lagden is tired, = minunes sg0 - Commant - uke
lﬂmdu]LDﬂEh&:l:.!t T4T - locking ower & new website leyouk, 14 mmees age - Corrssn - Lika
B Michaels Hackrer & & wound-up stresshal masimus, 14 el s - Comment - Lks

Pl P A3 1pm Fabsuars 2€
O wpell, here's your probilem, Yoo just need some. .. dare T
say, .. laval P

1 hopes that vou can destress a bt

SCokt Gogs o ST Febmay 78
1 am right thers toa.., [m about bo Fark lightring bolts! & mors
Lo E VRN ) R

[ Marc &, Pikman and Poppy Garmer changed thewr profile pictures,

B
d
_Mlair

=TT

palcies that gavern the

Hequests

X 1 friend suggestion 5 dfrierd requests
M 3 event rvkabons 1 1 share the poddess

Updates

EJ 1 new updabe

Applications Edit

[ Phatos AL Groups

(5] Everts [E] Marketplace

G Couses @@ Slide FurSpace

T mEEFE
Kingdom of the Blue Whale
Blatianal Geographic Chanresl
embarks on a mission o find and
repord the breeding cahing grounds
of the worlds largest creatures.

[T Duate: March B &t 8:00pn

Location:  Mational Geographa: Channs|
Abbendess: 424 peopls

i Oves CiMayhe ONo
Pokes
b i S8
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O voks oea

Share Your ldea Tdegs In Action Abount This Site

viw Cavgony | A2

n 2l i (e 8 | a31E ] Meate

— «  Recycling Cold Cups - Bins and Education
[ Peaied by Roseliyte o Socal Resooonéiny , 5705 (2008 211 AM
Wlcoma,
MiRaner TB330 g pecently realised that Starbucks cold cups (the clear plastic anes for frappocinnos and
- ied drinks) are #1 plastic - recyclabis in most communities.
B W b

F
0y P Wouakd it be possible for Starbucks to inclode recycling bins in their stores to collect these

i cups? Ao, an educational campaign that lets people know that the cups ane recyclable
woulhd goa long way - what about & note oo the cup ?

s, smarch
“when you are done enjeying my contents, dont fosget 1o Recyele mal®
ﬂ.‘l.'.l’_.-
8 FRooucTs Thanks for reading my idea - RS
Crnifies i Eaprosn Dvinka
T & O Divinka 5 Commai (0] W P T
Pl
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Welcome, Mark Rovner | Logout | Edit My Profils

CHARITY NAVIGATOR

Your Guide To Intelligent Giving
 MYCHARITIES TOPTENLISTS  HOT TOPICS

PRODUCTS i LT L JEFRORT US

CHARITY SEARCH ]tnmcharitvnam or keywords here W Nmﬂn‘hr | Advanced | A-Z Directory | 4-Star Charties | World Map

4 Add to My Charitios

& Print this page
=1 E-mai ths page

Donate To This Charity

Cick the bution bedow o make
& donation 1o Natlonal

Audubon Socioty.

! ’lmmm,

Loarn more about Charity
Navigator's pastrership with

| Notwork for Good

ch.ﬂf MW 4 Emvmnment | Emronmenial Protection and Consarvalion

National Audubon

Do varek cyee " o<ty National Audubon Society

mm i e Protecting our great ratural heriage

tel (212) 879-3000

fax: (212) 579-3188 Current Rating Historical Data Commants (2)
Contact Emal

Vistt Web See

Page Tools Need help In justifying continued membership

Posted by cmstiofel | April 8, 2008 5:37.05 AM

Dear Mr. Flicker, As a long tme Audubon member | would like to continue o support your
organization and its programs, but have a difficult ime justifying doing so in light of the
organization's negative showing against similar entites. With 50 many needs In the world, one
must discriminate in the choice of charitable causes. Please help me understand by providing
soma information on what might be diffierant about the national Audubon organization that
causes its Charity Navigator rating to be so low in various areas, and how the organization is
addressing these faulis. Sincerely, C M Stefel

charity navigator
Posted by mar | January 11, 2008 7:20:39 AM

Dear Audubon President, | am quite surprised thal a national environmental organization like
this ( of which | am a member) can not operate with a better eficiency rating than Is posted on
the Charity Navigator web site. | would appreciate it if you would address this issue o help

almdll ccidn ai Waa bl okhkalas discas s balBascicamsn dic e a B cdi.ess ssilla = sasxnoab b odel

Netwo rkﬂ”fo

rGood.
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S2SECONDS.ORG

CHAMGE & BULH, CHAMGE EVERYTHIRG

United States
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CHANGE & BULB,
CHANGE EVERYTHING
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No, Seriously: Everyone

WOME  ALERT PROGRAM  SERVICES RESOURCES  SAFETY ABOUTUS  CONTACT
[ wews

Lighotnameg Mbmat Forsg aim

Wi it B
GO INDOORS!
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endorphins
pelow Y

olalo \/\/

have referred to as the
"Helper's High."
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Making It About Me

< PEER . o

— The C\lrwice Preserve Your Land | Conservation Subdivisions B Other Choices
IS TOUrs

Sign Up For Our
Land Tips

Frivamy Statement

*Cockle-cutter" iudlﬂiﬂrnr claar- Consarvation subdivisions
cut traes, pollute watar, destroy  preserve clean water, wildlife and
natural arsas and wildlifs, land and are MORE profitablel

LandChoices is definetely not your father's conservation group!

NEW! Fealured in The Detroit News
Neighborhoods can be green too

You have choices

LandChaoices is different. Wa are ons of the only non-
profit arganizations informing landowners nationwide
about ways to protect the lands you cherish, We
promote conservation subdivisions tool

Learn moreg

Aging landowners are selling land for retirement. Up to

Fufifile ~f lamdmosssmaes wemanl s e A emes mb bl o

DOUBLE YOUR GIFT
CHALLENGE GRANT

Why give to LandChoices?

NetwurkA for Good.



Sacial Camamsanl &
Bookmarks Reputation

Crowdapurced

Blog Platforma
LiveCasting - e

Video and Audio T i, 3

Wiki 3 Bl , : BlogsiConversalions
. i 2

Music Biog Communities
Micromedia
Events
Lifrsiraams
Dieumenls Bpeeiic b Twitier
Vides Aggregalion

Lacatian Niche Networics

Brian Solis of PR 2.0
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Great. Why Should You Care?

Because it's growing fast and will someday be
completely pervasive

Because it is powerful — relationship and
conversation based

Because it puts word of mouth on steroids

Because the price is right

Network’/A for Good.



How Much Do People Care Now?

« 2005: What is Social Media?

2006: Why does it matter?

2007: What does it mean to my business?
2008: How do | do it right?

2009: How do | integrate across the Enterprise?

Nonprofits are still struggling to answer to the
“What it is” and “Why it matters” questions.

Network’/A for Good.

Source: Jeremiah Owyang: http://www.web-strategist.com/blog/
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It’s a Little Like Junior High...

* Knowing the culture is key to survival
* Social norms/herd mentality
* You have to participate (the clubs, cliques)
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Respect the Culture

GOOD IDEA BAD IDEA

WEARIN
PEASIOR, YOUR
—abimibalben |

Network/A for Good.
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Kevin Bacon’s Story

Network/A for Good.



6.5‘.11!3&99&1 ang.-

'
i oemrwty B s cous e r._ .
ority Bacdges .
.

It's a small world. You can make a difference.

Hamw v arvs g rnd e
Fans rerresy, Few g=odd

33,475 B3] s
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What's a Widget?

Amount raised,
tracked in real ime

A person-to-person | - "—lgﬂs;;“dm;ﬁgi
fundraising widget is E‘ B b ot by
the technology that S ‘ b ey
makeS that ;.E;- - ji—lcimﬁrnmil‘éimchﬂr.ri—as

Wésitch Wy Video of — idea link added by user

connections happen. | e e s

| heve M5, 8 -

devastating I'I-EL:TE|..".-;|iI:EI|i- B
diseass with no curs. |t |_-1 = 250 characters of text
progressive and leads to .| writen h':r" Lser

blindness, paralysis, and ['—

lo=s of cognitive function

Plaosss dnnata — a mos | -

Creste 3 Badps

Network/A for Good.



AL E. Ginrmy W.

1455 Donations 1044 Donations
AUTISM SPEAKES IHC HELPING CHILOREH WORLINIDE
TBAF T : nina 1.
2202 Donations i Eb61 Donations
BUBEL AKENM FOLHDATION IHC i SAVIMNG SHELTER PETS
] INCORPORATED
Ken M. Joey
1179 Donations T46 [honations
Family Pride Coalition THE '‘WASHIHGTOH MERHS
CAMERATA INC
mary p. Carmmis M.
571 Donations

1 K4 1146 Donations
The 11TH HOUR AMINMAL
chrdogs,om SR L0

WHOLE CHILDREN INC

Robin M. Samantha M.
1072 Donations 406 Dhonations
Hational Multiple Sclerosis BET TZEDEK

Society Blue Ridge Cha

NetworkﬂyforGood..



All’s Story
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All’'s Story

“This is great Ali! My friend showed me your
site. My little brother was diagnosed with
autism...| am adding your badge to my
website ...”

-posted by Laura




Robin’s Story

I we Fadied
Dansl ien

CHARLOTTESVILLE'S MEWSWEERLY

HOME | NEW5+0PINIONS | MUSIC - CULTURE ' DINING : ARCHIVES | CLASSIFIEDS - PERSOMALS - ABCH
ﬁm‘lﬁdﬂﬂ I W ¥ Poccasiy

Saturday, March 31
Local wornan fighnis M5

cufe M 0 progretitve and

beachs te bitmdnens, parshyis, Robin Maxweall, 33, was diagnosed in January with Multiple Sclerosis. Since then, the
andd loss of cognitie function former triathlete has poured herself into raising rmoney for her cause. Today, she cal
Paace donate « 2 cure for b5 in fifth place in a sizdegrees.org contest, spansared by Kevin Bacon and the Metwark
i ok W our IFETITE Wi for Good. The contest lets people "become & celebrity” for their cause, and awards a

mars reiskrch dolers additional $10,000 to the most suceessful fundraizers nationwide, Maxwell raised
17,530 for MS, She has also started her awn clothing hine, Perfect Health, and led &h

top money team at this weekend's M5 walk.

“I would email somebody at their office and
then they would email a bunch of
people...they felt like there’'s somebody’s
story that they could attach to it”



Why This Works:
We Are Not the Best Messengers!

 Donors are experts at knowing how to speak
about your cause to their friends and family

* /6% of givers are motivated by friends and
family, says Cone

* It's okay to relinquish control of the message

Network’/A for Good.
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B3 Technorati

GOOSIE" Google Alerts (BETA)
Alerts

Create a Google Alert

Enter the topic you wish to monitor,

Search term5:|

Type: | Comprehensive V|

Haowy often: | ance a day V|

Y our email; ||

Create Alert

Zaogle will not sell orshare your email address.

sort hlogs | by authority V|

Join Digg

i Blogger Central / top 100 blogs

| Front Page | Business | Entertainment | Lifestyle | Politics | Sports | T

Blogger Central Main Top 100 blogs Popular Ping Widgets Watchlists We

About Login

Search Digg

n News Videos Images Podcasts

‘online fundraising

[Jinclude Buried Stories

H Search ]

| Title and Description

||| Front Page Stories || Sort Best Match First |

NetworkﬂyforGood..



3. Define Your Desired Outcome

* Who are you trying to reach?
* What do you want them to do?

* Do some basic marketing planning
and set some goals

Network’/A for Good.



How Do We Know It's Working?

Engagement & Reach

ePage Impressions, Visits, Unique Visitors
eTime Spent, Pages per visitor

eEmails opened, click-throughs

-Videos viewed, audio plays

Word of Mouth

Number of Mentions, Posts, Comments
eRecommendations

eMentions-per-user

«Send This To A Friend

eInbound links

Source: Qui Diaz, Livingston Communications: www.livingstonbuzz.com

Earned Media

«Offline media mentions
Online media mentions

Search Visibility

eHigher search results
eGreater search results “share”
<31 party results

Research

eCustomer/stakeholder feedback
*Product sampling

Network’/A for Good.



http://www.livingstonbuzz.com/

4. Decide if Social Networking Will
Get You There

* Don’t put the cart

before the horse

Is the issue time-

sensitive? ﬂmysegﬁgﬁﬁgm.
Do you lack a library -' e - fl Ickr...
good photos? -y

(i1 Tube,

Network/A for Good.


http://www.facebook.com/r.php
http://twitter.com/

End Sex Trafficking

Anyone who has been exposed
to the horrore of sex trafficiing
can't help but want fo provide
assisiance o victima Here's
your chance,

— ST AL ...|:|'.:I'
o Polaris Project

- Y - ANINEAL ACTION RESCUE
b —— F e TEEEE
i e "i—— i P SES Animel Action Bescus
S . . i is @ 501{c2), licensed

-" Bo—, —— : : Bnimal rescue

Sham Ak Change g

dedicated to the resous
of dogs from high-kill
sheliern, promobe

6-ﬁuﬂugmm.utg,

AT T

ik far (5

Create 3 Badge

Network/A for Good.



6. Put “Social” at the Front of
Social Media =

* Focus on where people are

* The messenger often supersedes the
message itself

S“HEROES

Network/A for Good.



7. Find Your Wired Fundraisers

Wired fundraiser
noun (wir'd fund'ra'zer)
Someone who is relatively tech-savvy,

spends a decent amt. of time online,
and has a built-in network.

* Word of mouth maven

* Emotional connection, passionate

* Active connecters, sphere of influence
 Could be new to fundraising or dabblers
* Tech savvy

* Young 20-40yrs

Network’/A for Good.



| THE FEW THE PROUD |
; :

3 Lo

8. Think Like the Marine Corps

* The few the proud
* Not every wired fundraiser is a champion

* 5% of your donors might be uber-activists

Network/A for Good.



9. Crank Up WOM

Nigel: "What we do is if we
need that extra push over the
cliff, you know what we do?"

Marty: "Put it up to eleven."

Nigel: "Eleven. Exactly. One
louder."”

Marty: "Why don't you just
make ten louder and make
ten be the top number and
make that a little louder?"

Nigel: “[pause] These go to
eleven."

Network/A for Good.



10. Provide a Sense of Urgency ?

Contests

Matching gifts

Competitions, deadlines ->lead to spike of

excitement
Provide a clear call-to-action

Be sure to follow up

Network’/A for Good.



11. Plug In Your Wired Fundraiser

 Add an area to your website

— Starter text
— Images
— Video links

— Testimonials

« Keep people aware of
upcoming contests/deadlines

* Thank people and give regular updates

Network’/A for Good.



Recap — What's This All About?

* Flipping the funnel
 The “social,” not the “media”

* Finding your champions and
equipping them

Network’/A for Good.



Your Next Steps

 Listen (Google alerts!)

* Find and start talking with potential wired
fundraisers now

* |dentify fundraising opportunities

 Get to know the tools and resources

Network’/A for Good.



Questions

Katya Andresen

Katya.andresen@networkforgood.org fundraising123@networkforgood.org
888.284.7978

Learning Center — www.fundraising123.org

Free Training — www.nonprofit911.org

My take — www.nonprofitmarketingblog.com

Network’/A for Good.
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