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What I Want to Share with You
•

 
What is Web 2.0/social media anyway?

•
 

Absolutely essential guiding principles
•

 
Stories: Kevin Bacon, Ali Edwards and 
Robin Maxwell Taught Us

•
 

How to get started



About Me

http://www.care.org/index.asp?s_src=170960100000&s_subsrc=
http://www.reuters.com/home
http://www.american.edu/
http://www.fundraisingsuccessmag.com/


About Network for Good
•

 
Network for Good is a 501(c)3 nonprofit, 
founded in 2001 by AOL, Yahoo! & Cisco

•
 

Our mission is to make it easier for nonprofits to 
raise money online, and for people to give online

•
 

Network for Good has processed over $240 
million in donations for over 45,000 nonprofits.

•
 

We manage all of the online fundraising on 
Facebook and MySpace



www.fundraising123.org



What is Web 2.0 Anyway?



Brian Solis of PR 2.0



Mashup!



Our Definition of Web 2.0

It’s about people wanting to be 
seen and heard.  

And to connect with others.



The Official Definition (thanks, Wikipedia)

“Web 2.0 is a living term describing 
changing trends… It does not refer to an 
update to any technical specifications, 

but to changes in the ways (people) 
use the Web.”



A New Model
•

 
Not about them coming to us

•
 

A new way to listen

•
 

A new way to engage: It’s about user-driven 
content and an evolving conversation



5 Human Needs at Work Here
1.

 
To be HEARD

2.
 

To be CONNECTED

3.
 

To be part of SOMETHING GREATER THAN 
THEMSELVES

4.
 

The security of TRUST

5.
 

To feel HAPPY ☺



A question 
for you

•
 

When was the last 
time you saw, 
heard or read 
something from a 
good cause 
(not your own!) 
that prompted you 
to donate or act?  



Being Heard

Web 1.0:
 Launch and 

walk away

Web 2.0:
 Engagement!







Being Seen and Connected











Being Seen and Connected cont’d



Getting a Sense of Trust





Hearing It from the Right Source



Being a Part of Something BIG



There’s a Place for Everyone



No, Seriously: Everyone



Feeling Happy

… people who give [to charity] 
often report feelings of 
euphoria, which psychologists 
have referred to as the 
"Helper's High."



Making It About Me



Brian Solis of PR 2.0



Great. Why Should You Care?
•

 
Because it’s growing fast and will someday be 
completely pervasive

•
 

Because it is powerful –
 

relationship and 
conversation based

•
 

Because it puts word of mouth on steroids

•
 

Because the price is right



How Much Do People Care Now?
•

 
2005: What is Social Media?

•
 

2006: Why does it matter?

•
 

2007: What does it mean to my business?

•
 

2008: How do I do it right?

•
 

2009: How do I integrate across the Enterprise?

Nonprofits are still struggling to answer to the 
“What it is” and “Why it matters” questions. 

Source: Jeremiah Owyang: http://www.web-strategist.com/blog/



“Fitting into” a Web 2.0 World



It’s a Little Like Junior High…
•

 
Knowing the culture is key to survival

•
 

Social norms/herd mentality
•

 
You have to participate (the clubs, cliques)



Respect the Culture

GOOD IDEA BAD IDEA



Be Authentic



What Kevin Bacon, Ali Edwards 
and Robin Maxwell Taught Us



Kevin Bacon’s Story



Kevin Bacon’s Story



What’s a Widget?

A person-to-person 
fundraising widget is 
the technology that 
makes that 
connections happen.



SixDegrees.org Matching Grant



Ali’s Story



Ali’s Story
“This is great Ali! My friend showed me your 
site. My little brother was diagnosed with 
autism…I am adding your badge to my 
website …”

-posted by Laura



Robin’s Story

“I would email somebody at their office and 
then they would email a bunch of 

people…they felt like there’s somebody’s 
story that  they could attach to it”



Why This Works: 
We Are Not the Best Messengers!
•

 
Donors are experts at knowing how to speak 
about your cause to their friends and family

•
 

76% of givers are motivated by friends and 
family, says Cone

•
 

It’s okay to relinquish control of the message 



What This Means for You 
(Enter the 11 Steps!)



Have Faith in 
1. Your Audience and 2. Yourself

•
 

Start by listening



3. Define Your Desired Outcome

•
 

Who are you trying to reach?

•
 

What do you want them to do?

•
 

Do some basic marketing planning
 and set some goals



•Page Impressions, Visits, Unique Visitors

•Time Spent, Pages per visitor

•Emails opened, click-throughs

•Videos viewed, audio plays

Engagement & Reach

•Number of Mentions, Posts, Comments

•Recommendations

•Mentions-per-user

•Send This To A Friend

•Inbound links

Word of Mouth

•Offline media mentions

•Online media mentions

Earned Media

•Higher search results

•Greater search results “share”

•3rd party results

•Customer/stakeholder feedback

•Product sampling

Research

Search Visibility

Source: Qui Diaz, Livingston Communications: www.livingstonbuzz.com

How Do We Know It’s Working?

http://www.livingstonbuzz.com/


4. Decide if Social Networking Will 
Get You There

• Don’t put the cart 
before the horse

Is the issue time-
 sensitive?

 
Do you lack a library

 good photos?

http://www.facebook.com/r.php
http://twitter.com/


5. Borrow Your Tools

•
 

Social networks 

•
 

Widgets 

•
 

Blogs

Change.org SixDegrees



6. Put “Social” at the Front of 
Social Media

•
 

Focus on where people are
•

 
The messenger often supersedes the 
message itself



7. Find Your Wired Fundraisers

Wired fundraiser 
noun (wīr’d

 
fŭnd'rā'zər)

 Someone who is relatively tech-savvy, 
spends a decent amt. of time online, 
and has a built-in network.

•
 

Word of mouth maven
•

 
Emotional connection, passionate

•
 

Active connecters, sphere of influence
•

 
Could be new to fundraising or dabblers

•
 

Tech savvy
•

 
Young 20-40yrs



8. Think Like the Marine Corps

•
 

The few the proud 

•
 

Not every wired fundraiser is a champion

•
 

5% of your donors might be über-activists



9. Crank Up WOM
Nigel: "What we do is if we 
need that extra push over the 
cliff, you know what we do?" 

Marty: "Put it up to eleven." 

Nigel: "Eleven. Exactly. One 
louder." 

Marty: "Why don't you just 
make ten louder and make 
ten be the top number and 
make that a little louder?" 

Nigel: “[pause] These go to 
eleven."



10. Provide a Sense of Urgency

•
 

Contests

•
 

Matching gifts

•
 

Competitions, deadlines Ælead to spike of 
excitement

•
 

Provide a clear call-to-action

•
 

Be sure to follow up



11. Plug In Your Wired Fundraiser

•
 

Add an area to your website
–

 

Starter text

–

 

Images

–

 

Video links

–

 

Testimonials

•
 

Keep people aware of 
upcoming contests/deadlines

•
 

Thank people and give regular updates



Recap – What’s This All About?

•
 

Flipping the funnel

•
 

The “social,”
 

not the “media”

•
 

Finding your champions and 
equipping them



Your Next Steps

•
 

Listen (Google alerts!)

•
 

Find and start talking with potential wired 
fundraisers now

•
 

Identify fundraising opportunities

•
 

Get to know the tools and resources



Questions

Katya Andresen
Katya.andresen@networkforgood.org

 

fundraising123@networkforgood.org

888.284.7978

Learning Center –
 

www.fundraising123.org

Free Training –
 

www.nonprofit911.org

My take –
 

www.nonprofitmarketingblog.com

http://www.nonprofit911.org/
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